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advertisement fees and size
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location space price size
F2RBE inside cover 2P ¥3,000,000 297X 470mm
4§F2B B topsection DPS 2P ¥2,800,000 297X470mm
BREIRBE spread before index 2P ¥2,800,000 297 X470mm
BX#%RBIE spread after a table of contents 2P ¥2,800,000 297 x470mm
BX3tME opposite of index 1P ¥1,500,000 297x235mm
HBEOTLXME opposite of column 1P ¥1,400,000 297X235mm
FE inside pages 1P ¥1,200,000 297X235mm
%8 back inside cover 1P ¥1,400,000 297X235mm
%4 back cover 1P ¥2,000,000 280%215mm
WEZ17v7 editorial for customer 2P ~ ¥2,400,000 ~ x3EHIEED L HUET It takes production costs separately.

% 2016 &L WHIE amendment from 2016

L3730
media overview
H58H publication cycle #A108 x1B.7A13B< Publishing on 10th every month except january and july.
RREY  size A4T74 K (297X235mm) A4 wide
BAHBE bookbinding FEHKC flat bounded
Eff retail ¥680 (BiAA)  ¥680(TAX included)
FITEE cireulation 5588 50,000 copies

¥ ERFERMATE 54085

RREAEXEMM2-22-5
2-22-5 Nishiazabu Minato-ku, Tokyo

tel. 03-6427-3461
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Stay on edge! For street-minded men
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3 key words for GRIND

“Street and Art”, “Mature Standard” and “Trend and Mode” are
the key words representing GRIND’s creativity. We consolidate

our way of seeing the world with these key words for the magazine.

GRIND is a fashion magazine for independent men
who have their own styles and are adept to street culture
such as skate, music and art. We dedicated to bring style,
fashion, culture and lifestyle through our own view, not

only for Japan but also throughout the world.
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Creativity and artistic sense nurtured by street culture

Street culture plays a key role in our creativity. We provide the newest information about
art, fashion and more welling up from underground scene. Our knowledge about history
of street culture around the world made our perspective unique and one-of-a-kind, which

captures the cutting-edge scene and provides striking features dedicated to street fashion.
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Knowing what to wear, chosen with real personal values

GRIND is a magazine for men who are street minded, have dignity and original
style knowing the true value of traditional high quality manufactures. We introduce

timeless products and influential creators that represent our concept.
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25 - 35 year-old men grew up in street culture
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Cutting edge style created from combining hi-end with street style

One of the cardinal rules for street minded-men is always keeping up with the latest
news in the world including fashion and lifestyle. GRIND provides our original styles
and coordinates the mixes with various brands from luxury fashion houses and street

brands in underground culture. We create a new scene and movement by ourselves.



